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Financial Sector Charter

Challenges facing the financial sector

ðlow levels of black participation,

ðincreasing demand for access to financial 

services;

ðsector has not effectively provided credit to 

entrepreneurs, particularly black businesses;

ðnational level of savings and investment is 

inadequate

ðlarge pool of funds circulates outside the formal 

financial system,



Financial Sector Charter 

ÅSigned 2003, effective 2004 to 2014

ÅVoluntarily developed

ÅNegotiated targets between Industry, 

Government, black business, labour and 

community

ÅTargets set for HR, Procurement & 

Enterprise Development, Empowerment 

Financing, Ownership and Control, Corporate 

Social Investment and Access to financial 

services & Consumer Education



Access to Financial Services

ÅMzansi Account, Mzansi short-term 

insurance, Fundisa Unit Trust

ÅAccess to Long-term insurance

ðTransactional access

ðPenetration

ðAppropriate products ðZimele Standards

ðAwareness



Transactional Access

Target = Provide 80% of LSM 1-5:

The opportunity, once per month:

Ÿto purchase a product, pay the premium, amend the policy 
within 40km of residence or work, and 

The opportunity, at least every 2nd working day: 

Ÿto lodge a claim, and receive payment of the claim within 80km 
of residence or work.

Å By way of the existence of a servicing point: 

Ÿ physical location, or presence of an intermediary, or electronic 
transaction or communication infrastructure

Ÿ and Share-call line must be available 6 days per week

Å Achieved Transactional access 75%



Penetration

Living Standards Measure ðhousehold income 
R3000 or less

Penetration in 2004

ð12% of LSM 1-5

ð2.1m n-force policies

2014 Target

22% of LSM 1-5

3.8m policies 

80% increase

1.7m additional policies

Current Status 

ðPenetration 13%

ðNumber of Policies 



Appropriate Products ðZimele 

standards

ÅMinimum standards - NOT standard products

ÅCAT: fair Charges, easy Access, decent Terms

ÅCompetition should drive innovation and 

improvements

ÅPrice caps - NOT standard pricing

ÅPriority needs identified: Finscope 2004

- Death, Disability & Savings

ÅProduct standards: funeral, credit life, life 

cover, disability cover 



Appropriate Products

Minimum requirements for participating insurers

Å Product Features

ð Grace periods

ð Min / Max age

ð Min / Max cover

ð Standard waiting periods

ð Standard exclusion clauses

ð Premium Rates No variation other than by age at 
entry

Å Communication standards

ð Simple and standard policy terms

ð Summary in language of choice



Awareness

Consumer education

Å Target ð0.2% post tax operating profit 

Å R25 million per annum for all life companies

Guidelines 

ð Physical Accessibility 

ð Appropriateness 

ð Affordability 

ð Simplicity and Understandability 

ð Non-Discrimination 

Å Focus on face to face ð80% of spend

ð Measurability

ð Limited spread

Å Media based ð20% of spend

ð Limited measurability

ð Wide spread ðRadio and newspapers

ð Focus on Life, disability, credit life and funeral insurance 






